Media landscape in Afghanistan

Beginning of new period": Further increase in numbers*:
« Ratified media law: Any Afghan citizen is » more than 100 TV stations
able to launch an independent publication « more than 250 radio stations

» Media sector started to re-build with
support of NGOs, independent initiatives
and foreign funding
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High number of media outlets?:

o TV: 75 channels, radio: 175 FM radio
channels, print publications: 800

o internet usage: approximately 8% of Internet usage:
population® approximately 12%
o compared to 2004: TV is most consum of population?:
REFERENCES: 3 Internews (2017). Social Media in Afghanistan
1 Altai (2014). Afghan Media in 2014 — Under- — Users and Engagement. Retrieved from:
standing the audience. Retrieved from: https://internews.org/sites/default/files/
http://www.altaiconsulting.com/wp-content/ 2017-12/Internews_Afghanistan_SocialMedia
uploads/2016/05/Altai-Internews-Afghan- Assessment_Altai_2017-12.PDF
Media-in-2014.pdf 4 Kefa Hamidi: Zwischen Information und Mission.
2 Altai (2010). Media in Afghanistan. Retrieved Journalisten in Afghanistan: Berufliche Merkmale,
from: http://wwwe.altaiconsulting.com/wp- Einstellungen und Leistungen. K&In: Herbert von
content/uploads/2016/03/Afghan-Media- Halem Verlag 2016 (=Journalismus International,

in-2010.pdf Band 7).



